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         Abstract 

This study examines the impact of advertising on consumer patronage, focusing on how 
promotional activities influence customers’ purchasing decisions and brand loyalty. Advertising 
serves as a vital communication tool between producers and consumers, shaping awareness, 
perception, and preference for products and services. The research explores various advertising 
media—such as television, radio, social media, and print—and their effectiveness in attracting 
and retaining customers. Findings reveal that well-planned and persuasive advertising 
significantly increases consumer patronage by creating product awareness, stimulating interest, 
and influencing buying behavior. However, misleading or excessive advertising may reduce 
consumer trust and loyalty. The study concludes that effective advertising strategies play a 



crucial role in enhancing sales performance and sustaining business growth.
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